MARKETING

Looking to get your marketing & outreach efforts off the ground?
You’ve come to the right place!

B% How to Market Your Environmental Film Festival:
Low-budget, high-impact marketing guide for local hosts

ﬂ Overview: Outreach (targeted) + Promotions (general) = Marketing Success

& Remember: you keep all the ticket, sponsorship, raffle, and concession income!

T 1. Outreach: Personal & Targeted Connections

Outreach = Inviting people personally.
This is your most powerful (and affordable) marketing tool. You’re not just selling tickets —
you’re building community. Use the graphics, the trailers

() Step 1: Build Relationships

Start by asking two simple questions:

e Who already supports us? Who do we want to reach next?
Invite your board, staff, and volunteers to personally reach out — each person can bring new
faces.

@ Step 2: Identify Five Targets in Each Category
’ Easy Targets

People already connected to your mission:

e Organization members and friends (“Bring-a-Friend” campaign)

e Local environmental or outdoor clubs

e Partner nonprofits (Rotary, community foundation, sustainability council)
e Local tribes or cultural organizations

O Low-Hanging Fruit

Those who care but aren’t yet involved:

e Outdoor & adventure community (trail crews, bikers, climbers)



e Arts, music, and theater lovers
e Organic markets, farmers markets, local food co-ops
e Social clubs and community groups

. Beyond the Choir

Reaching new audiences builds awareness and diversity:

e Schools and universities (students + parents)

e Neighborhood associations & community centers
e Small businesses & chambers of commerce

e Local government and service organizations

& Step 3: Activate Your Network

e Host a brainstorm: Divide outreach leads among team members.
o Pass out handbills: Farmers markets, cafés, grocery stores, trailheads.
e Recruit Ticket Captains: 10-20 people who each sell or gift 10 tickets.
o Empower connectors: Ask volunteers with community reach to share posts and
invitations.
¢ Email outreach:
o Send a Save-the-Date
o Weekly countdowns featuring films, music, food, raffles
o Personal invitations to key community leaders

<0 Step 4: Spread the Word

e Encourage everyone to invite five friends.
e Give small ticket bundles to staff, sponsors, or radio stations to share.
e Add “Forward to a Friend” links in every email.

3. Media & Messaging Tips

e Lead with stories, not logos. Use the trailers.

o Highlight your community impact. Choosing the films that hit home.

e Showcase people — filmmakers, volunteers, students. Using Speakers, Emcees
e Use powerful images and short captions.

o Start 6-8 weeks out for outreach and 3—4 weeks out for media pitching.

@ 2. Promotions: Public Visibility

Once outreach is moving, make sure the community sees the event everywhere.



EXd What to Promote

e The Films — short clips, stills, and stories.
o The Experience — food, drink, music, speakers, raffles.
e The Impact — “Proceeds benefit our local watershed!”

Posters & Handbills

Where to Post:
Coffee shops * §& Libraries « f&] Outdoor stores « § Gyms * Grocery stores * (3
Trailheads « € [EJ] Clinics Salons
Tips:
e Re-poster 1 week before the event — posters get removed often.
o Print postcard-size handbills people can take home.
e Leave them on café counters and checkout stations.
o Partner with restaurants to tuck a handbill into each check holder.
e Send postcards to local mailing lists 4—6 weeks in advance if budget allows.

Radio
Local radio still works — especially community, college, or NPR stations.

o Offer ticket giveaways the week of your event.
e Record short interviews or PSAs about your films.
e Ask alocal business to sponsor a radio spot for extra credibility.

N Local News & Online Media

Aim for at least two stories or mentions before your event.
Pitch your story to:

e Local newspapers and entertainment weeklies

e College and community news outlets

e Online event calendars and local blogs
Your Press Kit:

e About your organization

o Festival overview & key films

e 2-3 high-quality stills

¢ Quotes, sponsor list, and event highlights
D Tips:

e Personalize every pitch — no bulk emails.

o Follow up politely 3—5 days later.



o Offer filmmakers or organizers for interviews.
e Provide media comp tickets to attend.

M \Website & Social Media

Consistency wins. Post early, post often, post everywhere.
To-Do List:
e Create a dedicated event page on your site — link it from your homepage.
e Add your ticketing link to every post and email.
e Share countdown posts 3—4x per week.
o Feature film trailers, sponsor shout-outs, and local impact stories.
o Encourage sponsors and partners to repost your content.

Other Resources:
Media Communication How-to
Sample Press Release
Radio Sound Bites Example

Additional Media Assets:
2025 Trailer

® Final Word

You’re not just promoting a night of films —
you’re inviting your community to celebrate stories that protect our planet.
Every conversation, post, and poster connects someone new to your cause.

Let’s fill the room — and inspire action!

Start your outreach today. Download your poster template in the graphics tile


https://wildandscenicfilmfestival.org/wp-content/uploads/2020/12/Brief-How-to-communicate-with-the-Media.pdf
https://wildandscenicfilmfestival.org/wp-content/uploads/2023/12/Sample-Press-Release-2023-.docx
https://wildandscenicfilmfestival.org/wp-content/uploads/2020/12/Radio-Sound-Bites-Example.pdf
https://www.dropbox.com/scl/fo/qzdeuewzd0s2fzs42n5h6/AN7SImD2v7Cjup8kgrcO3QA?rlkey=z8p7ueue1uwfsvq62dw99nhxg&st=4snlmq8d&dl=0
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